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GeoTechnologies and SAYLOR ADVERTISING Enter into Business
Alliance Agreement to Realize Sustainable Local Societies and
Create New Value

GeoTechnologies, Inc. (Headquarters: Bunkyo-ku, Tokyo; President & CEO: Yoichiro
Yatsurugi; hereinafter "GeoTechnologies") and SAYLOR ADVERTISING,INC (Headquarters:
Takamatsu City, Kagawa Prefecture; President & CEO: Yuji Kagawa; hereinafter "SAYLOR
ADVERTISING") have entered into a business alliance agreement as outlined below, aiming
to realize a sustainable society and create new value in local regions.

Through this business alliance, we aim to combine GeoTechnologies’ geospatial data and
dynamic data with the SAYLOR ADVERTISING Group’s strength in promotional capabilities
that maximize data utilization to create new value that contributes to solving local issues. As
the first phase of this alliance, the two companies have jointly developed "Yukari CONNECT,"
a new service that utilizes people flow data obtained from the reward app "TRIMA" provided
by GeoTechnologies to deliver pinpoint advertising to people with ties (history of staying in
or traveling through) to specific regions. SAYLOR ADVERTISING will provide and operate

this service, starting October 1, 2026.
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GeoTechnologies, Inc. President & CEO: Yoichiro Yatsurugi (Left)
SAYLOR ADVERTISING,INC. President & CEO: Yuji Kagawa (Right)
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m Background and Purpose of the Business Alliance

In recent years, rapid population decline and the accompanying decrease in the working-age
population have led to chronic labor shortages and recruitment difficulties, particularly in
regional areas, impacting business continuity and growth for local companies. To achieve
sustainable local development, it has become increasingly important to create connection
points with people living outside the region, leading to the creation of UlJ turns (migration
back to or into regional areas) and a "relational population".

Since its founding in 1994, GeoTechnologies has accumulated geospatial data, including
digital maps, alongside dynamic data such as people flow data obtained through its reward
app "TRIMA". By utilizing this data, GeoTechnologies works to resolve various social issues,
including regional revitalization.

On the other hand, SAYLOR ADVERTISING Group aims to be a marketing design company
utilizing next-generation digital technologies such as data and Al, acting as a partner that
creates the future together with local communities and supports the growth of local
businesses.

The two companies have now agreed to form a business alliance to solve social issues such
as population decline and recruitment difficulties, aiming for the realization of a sustainable
society and the creation of new value in local regions.

m Details of the Business Alliance

In this business alliance, by combining GeoTechnologies’ geospatial data and dynamic data
with SAYLOR ADVERTISING Group’s promotional capabilities that maximize data usage,
the two companies aim to create new services and value to address regional challenges.
As the first concrete step, the companies jointly developed "Yukari CONNECT," a new service
that delivers advertisements to people who have ties ("yukari") to a region. On October 1,
2026, the service will begin offering targeted ad packages for local governments working on
measures against the declining birthrate and promoting UIlJ turns. By combining
GeoTechnologies' people flow data with SAYLOR ADVERTISING’s promotion expertise, the
service will effectively deliver information to people connected to a region, supporting regional
revitalization, including the promotion of UlJ turns.

m Comments from Both Companies

Yoichiro Yatsurugi, President & CEO, GeoTechnologies, Inc.

"This initiative would not have been possible without SAYLOR ADVERTISING's strong roots
in Shikoku and their unique idea regarding 'yukari' (regional ties). | am extremely pleased to
know that our TRIMA people flow data plays a key role in making this a reality. In the
government's 2025 Basic Policy, enriching regional life is highlighted, positioning shopping,
logistics, transportation, medical, and nursing care as 'essential services,' which are key
policy issues for the Ministry of Economy, Trade and Industry. We will move forward so that
this business alliance serves as a new step toward that goal.”
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Yuji Kagawa, President & CEO, SAYLOR ADVERTISING,INC.

"For our company, which has been deeply rooted in the Chugoku and Shikoku regions for
many years supporting local communications, collaborating with GeoTechnologies and their
high-precision people flow data is a major leap forward. By combining data backing with our
creative strengths, we will reliably deliver local charm to the people we truly want to reach,
creating a new, sustainable cycle for regional society connected by the heart."

m Future Outlook
This business alliance will officially commence on October 1, 2026.

m About SAYLOR ADVERTISING,INC.

[1 Head Office: 2-7-20 Ouchi-machi, Takamatsu City, Kagawa Prefecture

[1 Representative: Yuji Kagawa, President & CEO

[J Established: March 30, 1951

[0 Business Description: Comprehensive marketing support, corporate branding, space
production, event planning, DX/Al implementation support, various advertising production
and media operations

m About GeoTechnologies, Inc.

Since our founding in 1994, we have consistently provided digital maps. We possess a
wide range of geospatial data, including our proprietary "MapFan" brand, map data for car
navigation systems and corporate use, and AD/ADAS maps essential for advanced
autonomous driving.

In addition, we hold another valuable asset, "dynamic data," obtained through touchpoints
with users of applications such as the rewards app "TRIMA." By combining precise location
information with people's movement and behavior, we can analyze and provide the stories
behind the data. Through the provision and analysis of geospatial data and dynamic data, we
aim to realize a more comfortable and sustainable society.

Head Office: 22F Bunkyo Green Court Center Office, 2-28-8 Honkomagome, Bunkyo-ku, Tokyo
Representative: Yoichiro Yatsurugi, President & CEO

Established: May 1, 1994

Business: Automotive Business / Enterprise Business / Consumer Business / Marketing Business
Corporate website:_https://english.geot.jp/
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